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Academic Profile 

Educational Qualifications 

Degree College University Year of Passing % ge Class 

Ph. D 

Department of Studies in 

Business Administration 

(BIMS) 

University of Mysore, Mysuru 2015 - - 

M. B.A., 

Department of Studies in 

Business Administration 

(BIMS) 

University of Mysore, Mysuru  2008 61.84 I -  Class 

B. Sc., 

Bharathi College, 

Bharathinagara, Mandya 

District 

University of Mysore, Mysuru 2006 70.9 I -  Class 

Professional Experience 

Organization and Department Designation Period Total Experience 

Department of MBA, P.E.S. College of 

Engineering, Mandya 

Associate Professor  04-12-2019 To 

till date 

---- 

Department of MBA, P.E.S. College 

of Engineering, Mandya Assistant Professor 
01-01- 2012 to  

03-12-2019 
7 Yrs 11 

Months 

Department of MBA, P.E.S. College 

of Engineering, Mandya 
Lecturer 24-09- 2009 to 

31-12-2011 
2 Yrs 3 Months 

Bangalore Institute of                                                                                    

Management Studies,                                              

Bangalore 

Lecturer           24-02-2009 to 

16-09- 2009 
6     

Months 

Reports on Academic and Research Activities 

Academic Activities 

Teaching Records 

(Details of courses 

taught) 

Post Graduate (M. B. A): 

Marketing Management, Human Resource Management, Business Environment, International 

Business Management, Service Marketing, Industrial Marketing, International Marketing, Strategic 

Brand Management, Retail Marketing, Strategic Management, Integrated Marketing Communications. 

Project Management, 

Research Guidance (Candidates Awarded / Pursuing Ph.D / M.Sc., Engg./ M.Phil) 

Degree Ph. D. M.Sc., Engg. M.Phil  

Awarded Nil Nil  Nil 

Pursuing 01 Nil Nil 

Sponsored Research Projects   (List of Projects taken up /completed and funds receiver & funding sources) 

Project Title Project Funded by Grants Sanctioned Grants Received 

Sponsored Research --- -- --- 

Research Publications in Refereed Journals and Conferences/Symposia 

Number of Publications in National International 

Journals 01 29 

Conferences/Symposia 14 09 
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Best Paper Award  

“An Empirical Study on Promoting women Entrepreneurship – A Case with special reference to AWAKE, Karnataka” 
organized two days International Conference on Dynamics of Entrepreneurship at PG Dept of Commerce, Teresian 
College, Mysore on 27th & 28th November 2018 
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